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success have been:

e Locations: Busy CBD and
shopping centre sites.

e Environment: Providing an
environment conducive to giving
relaxing and professional service.

* Convenience: Offering clients a wide
range of services in one setting,
and extended business hours.

* Reputation and Experience: The
home of XXX waxing and piercing.
The expanding operation has
taken the existing, successful
Essential Beauty model and

given it a fresh new look.
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